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The Author’s Blueprint summarizes and provides answers to the 3 most common questions we 
receive from new authors looking to publish their first book:  
 

• How do I provide a meaningful and coherent message without rambling on? 

• How do I structure my chapters and the content for my book? 

• How do I position and market myself in my book?  
 
Q1) How do I provide a meaningful and coherent message without rambling on? 

The easiest way to answer this question is by understanding what a really well written book will 
do for the reader. If you want to create a real page turner that is easy and even exciting to read, 
you must understand this one concept.  In my experience, this one critical idea is the key to 
create a memorable and transformative experience for the readers of your book. 

That idea is this: a really good book will change the readers worldview. Many times, a reader 
will buy your book without realizing they are attached to a specific worldview and set of 
perceptions. The reader comes to your book with a set of ideas on how the world is set up, how 
a business is structured or how people operate. This is all pre-conceived.  

 A well written book will challenge that worldview and do it in an engaging and compelling way 
which shifts the perception of the reader.  It gets them to think in new ways, and 
transformation occurs while they are reading your book.  

My question for you is: what are one or two big ideas you want share in your book that will shift 
the worldview of your reader? 

Once you know what those one or two ideas are, then the rest of your book is designed to 
support those ideas and bring them to life. That is how you create a meaningful and coherent 
message without rambling on. You answer the most important question: what are one or two 
big ideas you want to share that will shift the worldview of your reader? Start with those ideas, 
and structure the rest of your book in a way that supports those broader concepts, and your 
book will become a page turner.  

Q2) How do I structure my chapters and content for my book? 

The simple answer to that question is that you’ve got a beginning which is your introduction, 
you’ve got a middle, which is the bulk of the main content for your book, and you’ve got a 
closing or summary chapter. 

Let’s start with the introduction. Usually what we’re looking for at the very beginning of your 
book is a story which we call a defining moment. A defining moment is a compelling story that 
will capture the reader’s attention and interest.  



The defining moment can be a deep insight you realized that has shifted your life or business in 
new ways. It’s an ‘aha moment’ where you realized some profound truth or gained some new 
healthy perspective. Your job is to take that insight and share that moment in time, that new 
discovery as a story. 

Keep in mind that you’re not teaching the principle in the first chapter – that comes later. Your 
job is to simply share the story of your discovery in your own words. The defining moment can 
be a client story, or it can be a third-party company story. It doesn't have to be your story.  

Here are some questions to guide your thinking:  

• When did this profound moment take place?   

• Where were you at the time?   

• What was the new discovery?  

• How did it impact you?  

 That’s how you structure the first chapter and create a strong and engaging hook so that you 
get the attention of your reader – share your defining moment as a story, and as I've already 
mentioned, it doesn't always have to be YOUR story, but a story nonetheless to intrigue and 
draw the readers’ interest. 

Q3) How to position and market yourself in your book?  
 
Many of our clients use their book to get invited to do paid (or free) keynotes, paid coaching, 
and consulting, or paid live training and workshops. The reason this happens is because of how 
we structure the book.  In many cases, selling books is not an issue because of the demand for 
nonfiction books. However, what is unique in our approach is that 90% of the sales revenue you 
receive from your book may not be from selling the book itself – but from what you sell on the 
back end of your book.  Your programs or services.  
 
In order for your book to be successful, there are two concepts that are important to 
understand. First, you must substantiate and support your ideas in your book with facts, 
science-based research, or statements from influential industry leaders.  Why is this important? 
Think about it from your readers point of view. Your ideas are just your opinions. The way to 
strengthen your opinions and reinforce your ideas in the readers mind is by supporting those 
ideas with other facts and ideas that they already understand and appreciate.  When you do 
that, you build more authority and credibility in the reader’s mind.  
 
This credibility leaves a strong impression with the reader and makes it easier for you to 
increase your fees or bring new and exciting revenue streams into your business. When you 
write your book so that it leaves the reader with a strong impression of your ideas, the 
credibility of your brand becomes much stronger in the reader’s mind. That impression can 
open amazing new doors and opportunities.  
 



Second, once you publish your book, and begin to use it as a marketing tool to help you drive 
tens of thousands if not hundreds of thousands of dollars into your business, you want to 
encourage your reader to engage with you AFTER they buy your book. There are a lot of ways 
to do this, but one effective strategy is to place a Free Strategic Download inside of your book 
that is ONLY available to those people who have purchased your book. This exclusive download 
helps you build a list of folks who paid to buy your book, have read your book, and want to 
engage with you further. These are the raving fans of your book, and likely the people that will 
hire or buy from you in the future.   
 
Why do you want to offer something free from your book?  Many times, a reader will finish a 
book, and then say to themselves, “Is that it? Is that all there is?” They are salivating for more. 
They want to go deeper. They want to master this material and they need your help to do it.  
That’s why it’s important to offer a free strategic download from your book. It gives raving fans 
something to do so that they can ACT on your material.  It gives them something to do with the 
information, and to continue their transformation journey.  In fact, the best time for them to 
act on your material is immediately after they have read your book!  
 
Have you written your book yet?  
 
Want some help?  
 
We guarantee you'll finish a high quality first draft in 8-weeks, and then publish shortly after.  
 
Just click here to schedule a 60 Minute Book Consultation.  
 
Thanks for reading and I look forward to hearing from you,  
 
Steve Martile, Owner  
Freedom Education Inc.  
 
ps. How Is Our Process Different? 
 
This is not a year long process to write and publish your book... we move quickly... in fact, when 
you follow our process, you can finish your first draft in 8-weeks, and usually publish a high-
quality book within 3-4 months.   
 
Our process is very collaborative. We have been doing 8 one-hour sessions over 8-weeks with 
clients and we'll go in a Google doc in between our calls to add thoughts and add questions to 
your writing each week so that you progress much faster. In many cases, we'll even re-write 
some sections. 
 
Here's a recent client testimonial: 
 

https://go.oncehub.com/60-Minute-Book-Publishing


“It's only been 6 weeks and we're almost done the first draft of my book! This process 
has been a lot of fun. You are remarkable at extracting great thoughts and clearly an 
expert at your craft! I highly recommend you speak with Steve and his Team if you want 
to publish your first book.” 

 
~ Mark Kresser, CEO at Zac Brown Collective 

 
Most clients write about 3-hours per week to get the draft complete in 8-weeks. We mainly 
help authors write business books, memoirs, and self-help books so that our clients can add 
"Published Author" to their bio to strengthen their industry credibility and use their book to 
expand their business revenues in new and exciting ways. 
 
Just click here to schedule a 60 Minute Book Consultation.  
 

https://go.oncehub.com/60-Minute-Book-Publishing

